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MARIKETING INNOVATION

PURIPOSE AT P&G







The average person gets more
than 3000 messages per day.

London Economist






PeG Growth Strategy

Touching and Improving
More Consumers’ Lives In
More Parts of the World ...

More Complete
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Purpose
will result in break thru
& higher levels of
Involvement.
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Pampers needed
to stand for
something bigger

Helping
mothers in the
happy, healthy
development of

babies




Pampers + + @SS

1Pack= 1 vaccines

Thanks Mom!
Because of YOU,

over 45 million vaccines
have been donated!

For more information, visit Pampers.com/Unicef

Live, Learn
and Thrive

[————

You can help give
babies a brighter

1'0mOI"I"OW. 1 pack’ = 1 vaccine

we're halfway
1o our goal

of 45 million
vaccines!

salma Hayek
Mother, Actress
and Pampers/UNICEF
Supporter

unlcelig. ok

For more information, visit Pampaers.com/Unicel

Live, Learn
and Thrive
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Results

Markets Shares +5% ppts
300 Million Vaccinations
100 Million Lives Saved



Old Spice — (Was old!)

 How to make the Brand part of today...
 How to help young men...

 How to create a movement (via digital),
a Brand guys love!




Old Spice

Our purpose: help young men navigate
the seas of manhood.



WHO INSIGHTS

% Online, many of them are “digital couch
potatoes” who are looking for social currency

% The shopper (mom/wife/girlfriend) is making
the decision on what product to buy 60% of the
time.



ROUND 2

% We wanted to continue the story, but on a more
intimate level.

% How could we leverage the Old Spice Guy have a

more engaging conversation with the brand’s fan base?

% “Response” social engagement campaign



HOW DID IT WORK?

% We put the Old Spice guy on camera filming “live”

response videos to questions from fans online.

% Open forum for consumers to personally engage with

brand.

% Responses were prioritized by zufluence and by creative
potential (a mix of celebs and every day people).




And Brand 1s now on its way

=» to market leadership.



Corporately it Can Work as Well..
P&G Purpose:

To Touch & Improve Consumers
Lives, in More Parts of the World,
More Completely...




A very Important Target Group
= Mom’s with Children




Olympics: “Proud Sponsors of Mom’s”

Instead of only Athletes!




GREAT IDEAS

BEHIND PURPOSE BREAK THRU!!
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