
Fare la differenza con la 
CTV: insights e innovazione 
con l'aiuto della tecnologia



Objectivity

Transparency

Interoperability

Innovation

Largest independent DSP

> $9 billion 
media spend in 2023

3,000+ 
employees

36 offices in  

20 countries

Scaled global platform

Access to 

230+ 
data partners

Reaching more than

2.7 billion+ 
people globally

Buying in 

100+ 
countries

The Trade Desk 
is built on four 
key pillars

2009 founded 

2016 listed



The Trade Desk takes a truly objective approach to ensure 
your media is as effective as possible

²ŜΩǊŜ ŀƴ ŀŘǾŜǊǘƛǎŜǊ 
demand-side platform 

(DSP) only.
²Ŝ ŘƻƴΩǘ ƻǿƴ ŀƴ {{tΦ

We represent the open 
internet versus walled 

gardens.
²ŜΩǊŜ ƛƴǾŜƴǘƻǊȅ-agnostic.

We only represent

THE BUY SIDE.



AUDIO RETAILCTV

First to access PMP 
inventory

First to access

First DSP to launch 
Addressable linear TV

First DSP to run deals 
programmatically 

First to access 
The World Cup

First DSP to access 
CTV inventory

Access 100% broadcaster 
inventory

First to access Live Sports

First to access podcast 
inventory

First to access 
in-car audio in Europe

First to access connected car 
podcast inventory

DOOH

First DSP to support audio 
out-of-home

First global DSP

First and only DSP to 
access in France 

First retailer to white-label 
The Trade Desk DSP

First-to-market 
measurement integration

A first-to-market solution to 
unlock the power of Ocado 

retail data

Our independence enables more global 
first-to-market partnership than anyone else



CTV with 
The Trade Desk





La crescita della TV2.0 e del Programmatic

±ŀƭƻǊƛ ƛƴ Ƴƛƭƛƻƴƛ Řƛ ϵ

Fonte: Osservatorio Internet Media Politecnico di Milano.


