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The Trade Desk
IS built on four
key pillars

Objectivity
Transparency
Interoperability
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Surprisingly, the revenue numbers for Google’s DSP, DV360, are outshined
by its biggest independent competitor, The Trade Desk. DV360 booked
$2.2 billion and netted $438 million in 2020. whereas TTD had $4.2 billion

in gross revenue and $836 million in net revenue the same year.
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The Trade Desk, Inc.

Jeff Green (left), CEO of Trade Desk, and co-founder Dave Pickles founded
the online advertising technology company in 2009 in Ventura. It launched
an IPO Wednesday.

ANTHONY PLASCENCIA

Ventura's fast-growing Trade Desk prepares for IPO
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The Trade Desk takes a truly objective approach to ensure
your media Is as effective as possible

We only represent

THE BUY SIDE.
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Our independence enables more global
first-to-market partnership than anyone else
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“Nothing is more effective at making you
want to feel something than moving
picture and sound. It's because of the
effectiveness of video ads, and we saw
this with programmatic and its ability to
personalize, that this has the ability to be
the most effective advertising at scale”

Founder and CEO
The Trade Desk
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