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MES SAGE
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A BALANCING ACT  

BETWE EN 

WHAT  WE SAY AND 

HOW WE SAY IT



2.5 D



MOVING IMAGES



CREAT IVIT Y ALWAYS  

T R IES  TO PUS H 

T HE  BOUNDARIES  OF 

T HE  MEDIUM



CREAT IVIT Y CAN ONLY 

PROGRES S  WHEN T HE  

MEDIUM PROGRES S ES



THE INTRODUCTION OF PRINTING LED 

TO AN INCREASE 

IN PAINTERS, COMPOSERS, AND 

SCIENTISTS.*

*Source: C. Jara-Figueroa – MIT



THE INTRODUCTION OF RADIO 

CAUSED A SIGNIFICANT SHIFT 

TOWARDS THE PERFORMING 

ARTS.*

*Source: C. Jara-Figueroa – MIT



THE INTRODUCTION OF TV LED TO 

AN INCREASE 

IN RECORDED SPORTS PLAYERS.*

*Source: C. Jara-Figueroa – MIT



THE EVOLUTION OF THE MEDIUM 

INFLUENCES 

THE EVOLUTION OF CREATIVITY.



THERE IS A CONNECTION 
BETWEEN MEDIA 

TECHNOLOGY AND 
CONTENT.



EACH NEW MEDIUM BRINGS A 

NEW SET OF CREATIVE 

PROFESSIONS AND BROADENS 

THE AESTHETIC 

OR INFORMATIVE EXPERIENCE OF 

THE AUDIENCE.



THE MEDIUM SHAPES 

THE MESSAGE.



“T HE  MEDIUM IS  T HE  

MES SAGE.”



WHAT  DOES  T HAT  

MEAN?





ONE NEEDS TO 

UNDERSTAND THE 

MEDIUM TO DEFINE 

THE MESSAGE.



OT HERWIS E



OT HERWIS E



OT HERWIS E



WHAT  MAT T ERS  

MORE?



T HE  MEDIUM?



OR T HE  MES SAGE?



YOU CAN’T  HAVE 

ONE 

WIT HOUT  T HE  

OT HER.



T HE  KEY IS  IN 

RE INVENT ING 

BOT H.



RE INVENT  
INFLUENCERS





RE INVENT  T HEAT RE





GREAT  CREAT IVIT Y PUS HES  T HE  

BOUNDARIES  OF  MEDIA. 



DEVE LOPING GREAT  CREAT IVIT Y
NEEDS  A T EAM OF CREAT IVES , MEDIA 

AND T ECH.




